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The mevu‘lulllty a]wayl charactcnzmg CAMMEYER footwear 18 admlrably
demonstrated in this Juplay which correctly portrays the Mode for Sprmg and
Summer. # Shoemaking in its highest manifestations is truly an Art, and we have
aftempted, and succeeded, we believe, in achieving this in our present offerings. # The
blending of the purely Artistic with the Practical in shoemaking has reached

much higher plane than ever before, in the new "CAMMEYER" models. # We
o
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invite the critical public to pass judgment on our efforts. oAtk ol
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G New York's ™ 0
DeLuxe Sl’loe Sl’lo :
Fifth Avenue 381 =<d
Between D% 36%Sts.
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