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rattling like a hail-storm, fashioning, guided by nimble lingers, the bags
which are to contain the score of varieties ofsmoking tobacco. Ten thousand
little pouches are here made per day, to contain each from one-eighth to a
pound of the odorous weed, and using up no less than from one to three
thousand yards ofmuslin and linen. On the fourth floor these bags are
filledand stamped and labeled.

Upon each barrel, box, bag, and package which leaves the place the
government stamp has to be affixed, and this is in great part done in a room
expressly devoted to the object, and by the most trustworthy servants.

Inaddition to the store described, and two factories, the establishment
embraces three large bonded warehouses in the city, four in Brooklyn, and
four inJersey City. Ithas leaf-purchasing houses in Cincinnati, Louisville,
inVirginia and North Carolina, and agencies in almost every important city
in the Union. Inanother year it willhave added to these a new factory up
town, to embrace an entire block. It employs inall about seven hundred
hands, to whom it pays in wages about three hundred and twenty-five
thousand dollars per annum. The gross sales of the house for the year I>6B
reached between four and fivemilliondollars. Four to six thousand hogs-

heads of leaf are at all times on hand, either in store or in process of manu-
facture, each of these weighing from one to two thousand pounds. The
city sales amount to about seven hundred thousand dollars per annum. The
gross sales inpounds for IS6B were of fine cut tobacco, one milliontwo hun-
dred and thirty-six thousand fivehundred and ninety-five dollars;of smoking,
one milliondollars ;of snuff, one milliondollars also. Last year the assump-
tion was that they would be fifty per cent, higher in each description. In
1866, 1567, and 1868, the house of Lorillard paid to the government three
million five hundred thousand dollars in direct taxes on their own manu-
facture.

A few years ago this firmcommenced advertising, through the medium of
the public press, a new brand of chewing tobacco, called Century. In this
prand there was money placed in given proportions, the whole was hand-
somely advertised, and there was an immense sale. People bought tobacco
jnist for the sake of getting the money, and their attention was so frequently
called to it by the newspaper press that no one was likely to forget it.
When, after a reasonable time spent in this way, the sales had become so
large that its introduction was assured, the money was discontinued, and the
proprietors had a pleasant reminder of their success in the money they had
maVle.

That the present head ofthis gigantic and centenarian trade, and great-
grandson of the brave old Huguenot, Pierre Lorillard, is fast accumulating
a princely fortune is evident. Ithas been whispered to us, too, that he has
glorious schemes for the expenditure of many millions of it, such as have
made the name of Peabody revered inthe homes of the Anglo-Saxon jieople
everywhere.


